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RESEARCH
Developing  a  p lan i s  cr i t ica l  in  any  
market ing  campaign.   Where do we start  
f i r s t  when execut ing  a  creat ive  idea?  
Research i s  the answer.  We have to  f ind  
out  what  your  compet i tors  are  do ing  in  
the market  today and come up with  
reasons  why that  the i r  s t rategy  i s  work ing  
or  maybe i t  i s  not  work ing.  We start  out  
with  the product  i t se l f .   How wel l  i s  the 
outcome of  each product.   Do the products  
meet  the needs  of  the consumer?   Do they 
benef i t  f rom the product  over  maybe your  
compet i tors ?  Wi l l  the  product  i t se l f  
susta in  the env i ronment  i t  i s  surrounded 
by?  These are  key  quest ions  that  need to  
be d igested and answered correct ly  with  
more than just  thought,  but  research.

More than enough t imes  people  wi l l  f ind  
themselves  into  s i tuat ions  where they feel  
l ike  there  compet i tors  are  a lways  go ing  to  
be st ronger  than them and they have no 
way out  f rom underneath.   Let  me let  you 
in  on a  l i t t le  secrete.   No matter  what  s ize  
of  a  company they are  or  what  they are  
do ing  there  i s  a lways  a  smal l  loop hole  
where we can f ind something  they are  
do ing  wrong and st i l l  execute a  market ing  
campaign where i t  wi l l  benef i t  you and 
your  company.   Research i s  the most  
powerfu l  too l  we can use  in  formulat ing  a  
creat ive  p lan.   You can have the best  
des ign  in  the wor ld  but  i f  i t  i sn’t  executed 
correct ly  then sure  enough the des ign  wi l l  
not  mean anyth ing.   You can bet  on that.


